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t Month” To Sweep Nation in Coin Gale! 
| privy 


Make Sure Your 
The Official Voice of Publix 


Staff Reads ALL of 
We Publix Theatres Corporation, Paramount Building, New York, Week of July 20th, 1929 No. 56 


“EXTENDED RUN” CONTEST! 


ALES AND PARAMOUNT-| tmporcane: /BOX OFFICE 


BPOR LONGEST | PuBLIX HOUR 
rns, ONSOON yet 


ti land Mr. Sidney Kent, who will offer | 
. ch nge heads and theatre managers, | The pick of the nation’s talent 
tember 1, officially designated 
as “PARAMOUNT MONTH,” 


og . he most satisfactoty run: jof stage and screen, assembled 
(hea » obtain Bae Most satisfactory runs | through the combined purchasing 
Paramount pictures. ‘ 
will usher in the greatest box- 
office drive in the history of 


MEPL LHE OTE RIBOR 4 schedso of Paramount pictures and 
TOM: | PPx Theatres, will be heard on| 
the industry. Backed by un- 
paralleled excellence of Para- 


=| the air in every backwoods hamlet 
=| mount pictures and the con- 


upon the completion of the plans, 
ae namcmcraimRR f) 6 lol oo ane ap rfl certed effort of Publix records 


inow being formulated, for the 
are €xpected in every city. 


Have you warned your 
local maker of screen 
trailers that your screen 
is now considerably nar- 
rower, due to SOUND- 
TRACK? 


If you haven’t, do it 
EMPHATICALLY, and 
at once! Otherwise, he’ll 
continue to make your 
trailers so wide that the 
copy overlaps yourscreen. 


EVCTUU RAVE LUPEUAU EL UUNOCEPE A ERAT EU TUT REET COUTTS PE TET LEEPER 


scavvquvcennaveacireveePM ceouvevveaexeeeoeanevenvoqeuerevengyvurendpedeenacyegcernat eed venda deen eee nea vNA TENE ERECT HARARE PEE 


( Co ntin ued on page 3 ) Siavavnvsyany eseconseannepyossvventannevaaensstcencssages age vecescaseoea ter neanee eta eoUeeT tastes eT geet SANN Nata 
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|great Paramount - Publix Hour} 
lover the nation-wide Columbia 
Broadcasting Chain, half interest 
By the time you get your ; 
next copy of PUBLIX OPI- Read the article at the bottom 
NION, you will have had a pa this page, for a complete de- 
{scription of this. triple-barrelled 


chance to study the August 
1, issue of the Paramount- jevent! ‘The combination of three 
Publix Edition of “Variety.” outstanding excuses for a gigantic 

You Are URGENTLY Re- box-office push, each one sufficient 
quested to file three or four | in itself, should start a whirlwind 
copies of this issue Also ) of activity in each Publix town 

URG ENTI Y re unlike anything that has ever 
Secatedl to ve rr it that a been witnessed before. 
copy is read and filed by the 
important persons on each 
of your local newspapers. 
“VARIETY” is mailing a 
copy .to every publisher, 
managing editor, dramatic 
critic, with its compliments. 
Check up to see if it was 
received and read. 

You might anticipate this, 
and send a hote to each, on 
July 29, calling attention to 
the fact that the publication 
will soon be received by 
them. When you do it, re- 
quest also that after they've 
read it, they file it for future 
reference and re-writes. 

After YOU have read it, 
make notes of its contents, 
and jot them down on your 
TICKLER - CALENDAR as 
reminders for future assign- 


With countless distracting influences surround- 
ing the industry today, such as expansions’ and 
mergers, utmost importance attaches itself to the 
conduct and speech of all of us. 


If you have any ideas, pre- 
pare to shed them Now! If 
you have any plans, prepare 
to work them NOW! If you 
have any brains, prepare to 
use them NOW! .For NOW 
Is THE TIME! Don’t wait 
until the last of August to 
put ever a hurried and ill- 
planned effort, the futility of 
which will stick out like a 
sore thumb among the fat 
grosses that will come pour- 
ing in from all over the cir- 
cuit and will mark you as the 
“dead wood” Mr. Katz is so 
desirous of eliminating. Act, 
energetically, inteiligently, 
farsightedly—NOW! 


Never before have the doors of 
newspaper offices been as wide- 
open to you as they are now. Any- 
thing that a mayor, Chairman of 
the Board of Education, religious 
or social leader in your town says 
or does is eagerly grabbed up by 
the newspaper as the most de- 
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; The only completely informed and properly 
; authorized persons competent to make any state- 
: ments on the subject, are the heads of the company. 
You’re safe if you let Mr. Katz make any necessary 
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comment, You’re in dangerous and unjustifiable 
territory when you presume to voice an opinion. 
The only public statements or opinions permitted 
and desired from any one else except Mr. Katz, 
are on the quality of future entertainment attrac- 
tions and the established policies and institutional 
facts of Publix theatre operation. This has al- 
wavs been the company policy, and its enforcement 
is more desirable now than ever before. 
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That is the policy endorsed by Mr. Katz, and 
vigorously upheld by all executives within our 
the institutional material it company. 
contains. 
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(Continued on page 3) 


ee ee ae aie 


i SSS 


BARRELLED STIMULUS FOR BOX OFFICE RUSH! 


: ; i ly promise this! Remember what Mr. Katz said about 
in, atulation and commendation You can safely p 
celine:  ioavics ve the nation on Paramount’s the new product in the latt PUBLIX OPINION! 


With anniversary are now in the Home Office, ” " Remember that the St. Louis and Atlantic City conventions revealed 
Serial for the Paramount-Publix number of “Variety. the fact that, starting immediately, Paramonut has at least two score of the 
: i igi i i X~ i i history of the in- 
morals, thought, education, religion and most sensationally attractive box-office pictures in the ory 
ie Ey What ‘onal therefore, do they offer us dustry! It is entirely true! Ask anyone who saw the pictures at the 
2 by using their letters to develop another new convention! 


in every city! William Saal of the Booking Department, Boris Morros, of the Music 
anniversary comes “Paramount Month,” annually Department, I. M. Halperin, of the Stage Production Department, A. M. 
eee into Consequently, Mr. Sam Eatz “Botsford of the Adversamg Mr oat inert, 38 well as other executives of the 
three events into a gigantic drive for the double Home Office, will help you to: fulfill this promise! 
yur *s marvellous new product and boosting thea- | 
as “PARAMOUNT MONTH!” This month yOU’VE NEVER HAD A CHANCE LIKE THIS BEFORE! 


START WORKING ON IT NOW!! 


to ten of these commendatory eae pine ee Start looking through your back files for hunches! Start thinking— 
The campaign might apicney - ni ablic planning--making contacts—paving the way for yourself{—-NOW!!! Don't 
that, in a. e “ng con tg wach oe yourself be caught, Bppeeperes and helpless, when the big rush starts 
ers . ‘ . . 
these besere wo ee ANTIC CELEBRA- Witha boom all over the circuit! | | 
pEUblix wit ichethey will GIVE the people of NOW IS THE TIME TO ACT!!! TODAY! THIS MINUTE! 
entertainment in theatre history! 
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MUST SELL NEW PRODUCT © 
WITH EVERY OUNCE OF 
EFFORT, SAYS SAAL 


Stating that the new Paramount product for 1929-1930 would 
cause a furor in the motion picture industry comparable to the 
enthusiastic upheavals created by the Sarah Bernhardts, Jenny 
Linds, and Carusos of the past century, William Saal, Director 
of Film Buying and Booking for Publix. Theatres, vehemently 


PUBLIX OPINION, WEEK OF JULY 207, 


PARAMOUNT TO REVOLUTIONIZE I 


1929 
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IMPORTANT WARNING! 


If you have anything ‘to “say, or do, or ask, or suggest, that 
help Publix-Paramount organ 

Ihe “PARAMOUNT MONTH’ box 

ever registered, DO IT NOW He 


Let PUBLIX-OPINION have it FARLY, 


As soon as you set your bookng mY and all your necessary 


ollected for your campaign, : 
Be coebaign for each week, and send Pt BLLIX OPINION 
a copy of it, so that a dozen or more of the best come 
can be re-printed in advance for EVERYBODY'S BE? 


izations make the fortheOm- — 
office drive the biggest one : 


so we can pass 


exhorts every theatre manager to exert his last ounce of effort 
in selling these pictures as no entertainment has ever been sold 


before. 

“As it is im- 
possible to 
meet every 
manager in 
person, and 
acquaint him 
with the great- 
est product in 
this business 
of all times,” 
declared Mr. 


hope, thru the 
medium of 
PU BLIX 
OPINION, - to 
reach every 
manager, dis- 
trict manager, 
district booker and even usher. 

“‘Many times you have heard of 
great product, which only turned 
out to be “just words.” A lot of 
hats were thrown into the air, 
there were a lot of free dinners, 
and you went back to your thea- 
tre and waited for the fulfillment 
of this great product—but it did 
not come. Consequently you have 
gotten into the habit of discount- 
ing about 90% of all “hopped-up’”’ 
promises. 

“A good deal of questions are 
asked; for instance, why should 
this year’s product be any better 


William Saal 


than ever before, and the answer | 


is very simple. 

“First of all, in this new re- 
gime of talking pictures, the 
great libraries of story material 
that, heretofore, silent pictures 
made it impossible to transfer 
to the screen, are now available 
for screen purposes in a style 
that will slowly push the legiti- 
mate stage shows and vaudeville 
acts off the front streets of the 
theatre world. As an example, I 
want to take our own Para- 
mount product for the season 
1929-30, and I want to tel you 
now, truthfully, earnestly and 
honestly, that it is the greatest 
contribution to the amusement 
seeking public. It will create 
just as great a furor in its 
sphere as Sarah Bernhardt, 
Jenny Lind, Caruso or any of 
the vivid personalities who 
thrilled millions years ago. Such 
as this happens only once in two 
decades, or perhaps in a life 
time. 

“You might say I am covering 
a lot of territory in this statement, 
but after looking at pictures like 
“DR. FU MANCHU,” “CHARM- 
ING SINNERS,” “DANCE OF 
LIFE,” “FOUR FEATHERS,” 
“LADY LIES,” etc., I defy any- 
one, whether he be showman or 
layman, not to be as enthusiastic 
as I am. 

“You must think and think 
hard about your theatre to get 
the full benefit of this product. 
First of all, analyze your selling 
angles, then your admission prices, 
then your presentation, and above 
all, be sure your sound equipment 
is in first class order. Further- 
more, make sure you are thinking 
in the terms of your Public. Al- 
Ways give your public the finest 


entertainment you can get to- 


gether. 

“I have noticed that the Man- 
ager who believed in sound, who 
caught the spirit of it and had 
imagination and fire enough to 
tell the Public that talking pic- 
tures were the greatest form of 
entertainment ever presented, is 
now seeing his progressi 
thought being turned into dol- 
lars and he is making the best 
showing of them all. If you are 
the old-fashioned type of man- 


Saal, “it is my} 


MZ) you that nothing w 


for you | 


PUBLIX BUYS 

FINKELSTEIN 

AND RUBEN 
CHAIN 


Approximately 150 new thea- 
tres have been joined to the Pub- 
‘lix chain by the purchase of the 
Finkelstein and Ruben North- 
west Theatre Circuit, the final 
arrangements of. which were 
completed last week. 


Finkelstein and Ruben Thea» 
tres are so well known that any 
comment on the value of this lat- 
est addition to Publix would be 
superfluous. The energy, far- 
sightedness and expert show- 
manship of those who have di- 
rected the destinies of these thea- 
tres to such an outstanding suc- 
cess will continue to function 
along the same lines as before, 
inasmuch as no change of per- 
sonnel is contemplated. 


ager who sits back in his chair 
and says, “Well, I must be 
shown, after all, the title 
“Charming Sinners” looks just 
about the same as any other 
title we have had. in previous 
years, and I don't think so-and- 
sO means anything in this 
pnt and age? your salary, 
en you are guilty of grand 
larceny. ( 


“We are booking Paramount 
pictures, such as “GREENE MUR- 
DER CASE,” “DANCE OF LIFE,” 
“COCOANUTS,” “CHARMING 
SINNERS,” “DR. FU MANCHU,” 
and other outstanding attractions 
for extended runs in every situa- 
tion, and the manager who can’t 
feel the new order of things ig 
going to come to the fore quickly, 
as the results on these pictures are 
going to prove conclusively who 
has and who has not sold the pub- 
lic “this new order of entertain- 
ment.”’ 


“I am committed to give these 
outstanding attractions extra 
playing time, and they certainly 
deserve it, and you are com- 
mitted to see that your Public 
understands the quality and 
‘merit of these great pictures, 


“While I appreciate that we are 
interested in product from the 
various distributors, and we want 
all producers to make good pic- 
tures, nevertheless our own Para- 
mount product has always been 
the backbone of our theatres, In 
several situations, where outside 
pictures were not available, and 
we had to use 100% Paramount, 
we got along handsomely, because 
Paramount always stood for ‘“qual- 
ity product” and the amusement 
seekers are well aware of this fact, 


“My department pled you 100% 
cooperation, and im ully promise 
ill be left un- 

done to help you. I am sure the 


coming year will nelusively 
that oniy by — tna oppor- 
tunity will yo quota set 


Get your Bookings set now. fe NY 
The time to put “PARAMOUNT MONTH vn a i 
stead 7 : is Ss September 1. 
of waiting unti) it actually starts on 
. —DAVID J. CHATKIN, 
General Director Theatre Management 
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HERE'S A CINCH FOI 
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Who wants to steal the windows of every restaurant, grocery and 
WITHOUT PASSES, any coming attraction at your theatre? i 
On this page is the famous “18-day diet” which the pressagents for the Ce 
tion’ successfully sold to the newspapers of the world. The “diet” youd) 
fruit for nearly every meal. Every newspaper has printed it. That estal 
by 10 inch sheet of paper, with gummed-edge on its front, as shown by thi 
printed as there are store-windows in town. Either have the ushers take a 
mail them, in PLAIN envelopes, with a mimeographed note URGING 
on the INSIDE of windows, and prominently displayed. Sign the letter 
FOOD STANDARDS, Michael Finn, Principal. Watch ‘em go up, end 
suggested letter. 
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Inside Pages 


The Famous Hollywood 18-Day Diet Menu 


: FIRST DAT 
Breakfast 
One-hald Grapefruit. Melba Toeset Coffee 
(BREAKFAS? oar SAME EVERY 
AY.) 


Luach 


Dinner 
Twe Eere. Pisin Sommerh. Pour 
Asparscus. ) Grepefron, Teast, 
AINTH DAY 


lenen 
Ove Eee 1 Tomets, ® Orepetirult, Tee 
Denner 


One-half Grapetrw: 1 Bea .¢ Siicee Ca Ary Ment Sealed 
cumber. 1 Silce Melba Toast, TENTH DAY 
Tea or Coffee l work 
Dinner % Grapefrutt. 1 Lamb Ches. Lettece, 
Two Esse 1 Tomato. 4% Mead Lettuce Tes 
Y% Grapriruit. Coffees “uc : Dine 
rapeirmt. 1 Lembd 
getoKD DAY apelin om Coop. Leeds, 
Leoth ELEVEMTU DB. 
One Orange. 1 Eee. Lettie, 1 Silico Leech wes 
Melba Toast, Tra 


Cinnamon Toast Tee 
Dinar 


Phaner hal 
Broiled Steak, Celery, Otives Tomate 
T 


Broiled Steak ‘plein). 4% Letluce 1 
Tomato, 4% Orapefrui. Tea or 
Cotlee 


THIRD DAY “ Le e Leu 
Lanth beter, Crackers Orepetrett. Cor 
% Grapefruit. 1 Erc. Letioce 8 Slices Disacr 7 
Cueumber a or Coffee Twe Broiled Lamb Chops. Cole Slew, 
Dinner Tomato 1 Grane 3 Owes 


One Lamb Chop (trim fat before cook 
seid Fee. 3 Radishes 2 Olivas, 


le 
Grapefruit, Letvuce. Tea One Ber. 1 Sie Toast, Grepetrait 
or Coffee Pinner 
FOURTH DAY Brotled Sent, Lettece. Celery, Grape 
Lonch ruht otlee 
i Cheers. 1 Tomaro. % Grapefruit FOURTEENTH DAY 
2 Melba Toast, Tea or Coffes ... -eerh 
Get tie Pinner Om Fev Teem. Grepefrum, Coffee 
Bra! ak, Watercress, by Grapefruit inner 
FIFTH DAY Broiled fieak cremate, Grapefrait. 
Lench e 
Oranee 1 one Choo, Lettuce, Tea wheal 2 DAT 
inner 
% Grapefrult. Lettuce. 1 Tomate, Ove Bev, Tomato. Grapefruit, 2 Sites 
2 Exws, Tea —— 
SIXTH DAY Two Lamb ch 8 
Loneh Cateup. 1 & ~ Bg FP... 
Orange. Tea SIXTERNTR DAY 


Pinver 
One Poached Ber. 1 Slice MeTba Toast 
Orange, Tea 
SEVENTH DAY 


Leneh SEVENTFENTR Dat eee 
% Grapefruit, 2 Kees. Letince. 1 Tomato, Lanech 
2 eo Coflee One Chop. Lettuce, Grapefrait | 
nner Dinner 4 
Tro Lamb Chops 6 51) Cucumber, 2 Brollrd Steak 7 : 
Olives, 1 * inogeene u Grapetrt , FIGHT REN TH Sar” reas 
a or Coffee Lunch 
FSORTH DAY s Ee Tometess % Grapetrutt, 
tee 
One Broiled Lamb Ch 7 Dinner oe 
feuit. Cotiee '* “T* | Oe Broited Tish. Pisin Spinech, MB 
senetreit, i 
’ 
Clara Bow's "Dangerous Curves? ean 
* geen at the (th r be 
@atre) July 16th, It's @ 
talking pictu 


re of course, 


“ 
TWELFTW DAY 
Ly 


THIRTEENTH DAY 
h 


Loach 
One Ferg. 1 Temats Grapefruit, Coffee 
Dinner 
Broiled Steak Phan 


ten 
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sirable type of news. 
TWO THOUSAND 


such community leaders and about | 


What a chance to crash the pa 
pers for columns of space and pic-| 
| tures! 


mount and Publix: executives—all 


Capable judges of public reaction 
——about the new Paramount pro- 
duct, voiced in the past issue of 
PUBLIX OPINION, 
Vince you of the unqualified ex- 
¢cellence of the pictures you will 
play. 
vincing noise 
Paramount 


jer non-Publix theatres who 
Paramount pictures and who look 
upon Publix theatres as models. 
You will start a conflagration of 
enthusiasm which 
wildly over 


Paramount 


ON SEPT. 1ST 


(Continued from page 1) } 
We have) 
letters fr¢em 


of them are from your town! | 


he unbiased opinion of Para 


them trained showmen and 


should con- 


If you make a big and con- 

about this coming 
product, inevitably, 
contagion will spread to oth- 
play 


will sweep 
the entire country 
increased profits of 
Famous Lasky, you 
your theatre will logically 
benefitted. 


, in the 


= 
= 
= 
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SUNN A 


MR. FOOLKILLER!! 
LOOK HERE!! 


If you were the patient 
and kindly David J. Chatkin, 
what would you do in a case 
like this. 


Several Publix Managers 
who were asked to get let- 
ters commending Publix the- 
atre policies, and moral edu- 
cational and entertainment 
standards of Paramount pic- 
tures, sent in, instead, let- 
ters saying that ‘talking 
pictures are okay!" Others 
‘forgot’? or were ‘‘too busy.” 
The list of these is on Mr. 
Chatkin’s desk for study. 

Of course taiking pictures 
are okay. Whether they are 
or not, you’re going to get 
’em and like ‘em! The 
matter isn’t even in contro- 
versy! We thought that was 
all settled twelve months 
ago, but apparently the 
news is either slow in get- 
ting to certain managers in 
whom high responsibility is 
vested, or else they don’t 
believe what they are of- 
ficially told. 
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PUBLIX OPINION, WEEK OF JULY 20TH, 1929 


| DRIVE STARTS 


OFFER PRIZES 
FOR EXTENDED 
RECORD RUNS 


(Continued from faye 1) 
them, make suggestions, furnish 
them with all material necessary 


/to carry on any campaigns such 
‘as stills, displays, information re- 
garding pictures, etc. 


Start ‘thinking about this TO- 
DAY! 
Begin to accumulate all the in- 


‘formation you can on these pic- 
“tures, a list of which was run in 


Remember what 
“The essence 


the last issue. 
Mr. Botsford said: 
of selling is information.’’ 
over your back issues of PUBLIX 
OPINION for valuable hunches 
that can be used to good advan- 
tage now. Do all these things 
NOW so that you will not be 


‘found asleep when the crack of 


the pistol in this contest yells: 
ifs GOB ied 

The complete details of the con- 
test will be printed in PUBLIX 
OPINION as soon as they are 
worked out by Mr. Katz and Mr. 


| Kent. 


MEET T 


FRANK HOOKAILO 


A projectionist and vaudeville 
booker of long experience, Frank 
? Hookailo 
manager 
the Wast 
ington St. 
Olympi: 
Theatre, 
Boston, 
Mass? brings 
to his iob 
a sound 
knowledgeé¢ 
of tw of 
the most 
importan't 
phases of 
the motior 
picture the- 
atre today 
Mr Hook- 
ailo started 
in the booth 
and was 
employed 
tor some 
Frank Hoockalile time as 
chief pro- 
jectionist by the Olympia Thea- | 
tres, Inc. Rising rapidly, he be- 
came assistant manager of the 
Scollay Square Theatre and 
shortly after, manager of this 
theatre During these years he 
supervised the projection instal- 
lations at the ‘Scollay Square 
the “Olympia,” New Haven, and 
the “Olympia,” New Bedford. He 


renovation 


also supervised the ion 
of the “Old South” and “Olympia 
theatres, Chelsea, Mass., He ran 
the “Old South” theatre with a 
straight picture policy in the 
capacity of manager for nine 
months, becoming manager of the 
“Washington St Olympia,” Bos- 
ton in 1921. *He was still there 
when Publix took over the thea- 
tre in 1925 and has carried on 
the direction of the theatre un- 
der the Publix banner ever 
since é : 
Prior to his association with 
the Olympia Theatres. Inc., Mr. 
Hookailo was manager of the 


Roxbury, Mass. 


Zenicon Temple, 
he 


for four years where 
both pictures and 1 
He also booked vaudeville for 
“Washington St. Olympia 
two years before the present 


for 
was introduced. 


sound policy 


Pp. P. PEAKES 
1 of twen 
is P 


ty 
Pp 


manager 
the Park 
Theatre, 
Barre, Vt 
During that 
time he 
been able to 
study 
whims, Ca- 
pricious 
tendencies 
and psycho- 
logical re- 
actions of 
audiences of 
every con- 
ceiveable 
make-up. 
The valu- 
able knowl- 
edge he has 
gained is a 
daily help 
to him in 
the manage- 
ment of his 
he has held for 


P. P. Peakes 


theatre, a post 
orevious to that, Mr. 
Pe ree managed the Magnet 


e same city. : 


LIONEL H. WASSON 


H: Wa 
Paramount 


manager of 
eatre, Des 
Moines, Ia., 
brings to 
the. direc- 
tion of his 
theatre, the 
combined 
strength of 
an educa- 


sson, 


Th 


Lionel 
the 


ground, the- 
atre experi- 
ence and a 
knowledge 
of the prin- 


contact with 


Publix was 
as an as- 
sistant to 
Nate Fru- 
Lionel] H. Wasson denfeld in| 
atte €¢ £59 
ing the ad- | 
vertising and publicity for the 
district. His previous theatre ex- 
perience acquired in managing 
several stock houses, stood him 


in good stead and, before long, 


| he was appointed manager of the 


“Majestic,” in Des Moines From 
then on, his rise in the theatre 
management department *was 
rapid, being promoted to manage 
the “Capitol” and finally the 
“Paramount,” then known as the 


| “Des Moines.” 


Mr. Wasson is a graduate of } 


| Coe College, a member of a num- 


| ber 


of fraternal organizations 
and; being a great mixer, is one 
of the most popular men of the 


| town. During the war, he served 


booked | 
vaudeville. | 
for | 


has | 


the | 


as a sailor in the U. S. Navy. 


A. E. HUGHES 


From theatre porter to man- 

ager is the story of A. E. Hughes’ 
rise in the 

a. os 
world. 
Hughes is 
assistant 
manager of 
the ‘* P a 
a ©'s:, 
Worth, 
He 
ed as an as- 
sistant por- 
ter 
years ago 
and has fill- 
ed every 
pogition in 
the theatre 
all the way 
up to the 
top. 

Mr. Hughes 
managed 


e 


many hers 

7 tres or 

A. E, Hughes South ern 
Bon-t.-8k+ 

prises before coming into the 
Publix fold. For eighteen 


months, he was & member of the 
Production Department of Metro 
Studios and also built programs 
for several vaudeville circuits. 
He is an expert musician and 
wrote musical scores for a num- 
ber of road shows. 


tional back- | 


fifteen | 


| another short period as assistant 
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PARAMOUNT- 
~ PUBLIX HOUR 
ON SOON! 


(Continued from page 1) 

|}of which was recently purchased 
iby Paramount. 

Although not a regular part of 
| this hour, on Saturday July 27, at 
10:30 P. M. the radio fans of the 
country will have their first chance 
to acquaint themselves with the 
calibre of entertainment which is 
daily ‘presented to Publix au- 
diences when Jesse Crawford, or- 
| Sanist of the New York Para- 
|mount Theatre, and reputed to be 
the greatest theatre organist of 
| the country, will broadcast from 
{the Paramount Studio. Mr. Craw- 
ford will broadcast two half-hours 
a week over station W. A. B. €., 
the powerful Columbia station in 
New York City, Saturday night at 


| 
| 


| 20:30 and Tuesday night at 14, 
| Eastern Daylight Saving Time. 
The program, consisting of clas- 
isical and popular nimbers, will 
he broadeast over the entire coun- 
try by Columbias 535 — station 
hook-up. 


A Although the exact hour for the 
+ | regular Paramount- Publix hour 
ef es not as yet been decided upon, 
y. | the preliminary plans. have al- 
4 {ready been worked out and, from 
bo eo indications, it is destined te 
ALBERT T. DONOVAN # | be the a dicges a radio entertain- 
Albert Thomas Donovan, man- & | ee Sed has ei sb i Srated 
ager of the Ccodman Square | s and rapidly growing in- 
Theatre, | dustry. 
ae ernie ; The long-famed quality of Pub- 
Sia eS lix stage shows, which has brought 
theatre é¢X- to the motion pieture houses such 
shige eee lentertainment’ giants as Paul 
are quite a Whiteman, Paul Ash, Ted Lewis, 
few in Pub- Rudy Vallee, John Philip Sousa 
ea Flag and his band, Gilda Gray, Ger- 
He: show trude Lawrence and others of 
business a similar repute, will contribute its 
Date traits choicest artists to this hour. When 
kg one adds to this the scintillating 
attended the | galaxy of stars to be found under 
St. Francis the Paramount banner, the mag- 
De Sales 


School in 
Charities: 


nitude of this hour, from a purely 
entertainment and a curiosity as- 


town, Mass., suaging view-point, staggers the 
where he imagination. 

Albert T; Donovan ‘ ; 
was 86 The hour will be so planned 
graduatec that it will permit tieing in 


from Boston College High School, 
took a pre-legal course_ in Bos- 
ton College and attended Suf- 
folk Law School. 

Beside this substantial educa- 
tional background, Mr. Donovan 
brings to the show business’ a 
sound business training. He was 
Purchasing Agent for the First 
National Bank of Boston, wool 
salesman for the M. H. Morgan- 
stern Co. in Boston and finally 
entered the wool brokerage busi- 
ness for himself 


manager of the Central Square 
Theatre, he was made manager 
of the Olympia Theatre, Lynn, 
Mass. From there, he was as- 
signed to the Broadway Theatre. 
Chelsea, Mass., and later, to his 
present position. 


H. S. AMOS 


¢ 


: 
; 
H. S. Amos, manager.of the 3 
Ritz Theatre, Macon, Saha ¢ | 
startec us 1 
theatre eX- 7) sa Takata 
ience as ~ 
perticher in} |. Announcement, by Mr. Katz 
the-Rex {that Walter Immerman has been 
<i haptig gaye T — in the Balaban & Katz- 
pure. He | Publix organization to the duties 
was also a ¢/of Division Director, and placed 
oo owas * in complete charge of the opera- 
and Bijou $ tions of the recently purchased 
gmeatres in Kunsky-Publix theatres in De- 
gecrbal aeeck troit, was made at the executive 
a three year | cabinet meeting last week. 
ap pr en- $| Mr. Immerman, who came to 
ticeship 8S @ |} Balaban & Katz as af : 
s ; 4 | as a former 
ne gpa #/executive of General Motors, 
clerk in the 4 | SWiftly earned his place as man- 
Paramount ¢|ager of the “Chicago” theatre, 
Exchange, * | and was later assigned to the 
he was ap- Managing Directorship of the 
pointed as- Car ERED 3 - 
Sistantman- ¢| Michigan” in Detroit when that 
ager of the ~|theatre opened. He knows Pub-— 
gg: cating bo in egg lix operation policies thoroughly, 
e ollowing year, e was . ae 
transferred to Greenville as as- and a also thoroughly acquainted 
sistant manager of the “Caro- with Detroit, having operated the 
“nant Pye year ee eae RR “Michigan” for two yearg. 
pointed manager 0 e Rex the- ne 
Pore, Sumter, then going to the He will function under the gen- 
“Strana” and “Plaza” Asheville, eral supervision of Messrs. Bar- 
the “Capitol,” Macon, Ga., and ney and John Balaban and George 
his present position. Trendle, as well as under the di- 
hope fefepoepededepoded rection of David J. Chatkin. 


~~ 


\ 


Hotetetoubetehetetiee teow ero ee odes te ok oh orfe-e tert erie oe 


ithe various Paramount and Pub- 
lix stars irrespective of their 
geographical position in relation 
te each other. For example, the 
| program might start with an or- 
gan solo from New York, then be 
followed by an act from a Pubiix 
lunit in Toledo, then by a short 
monologue by a Paramount star 
in Hollywood, ete. Because of the 


Mr. Donovan's theatrical  ex- | perfect interstation co-ordination 
perience started when he was ap- lof the Columbia Broadcasting 
Potted Seen easton. of the | chain, the audience, of course, 

yay eatre, oston., iS ; = i 
training made itecif evident al- 2 |&cts the program just as smooth- 
| most immediately and, after ily as though it were all coming 


from the same studio. 


IMMERMAN 
GETS NEW 


DON'T Kika ee NOUN 
ILLUSION, 19 eee OF PARAN | 
WARNING 


Corroborating the warning car- 
ried in PUBLIX OPINION, Week 
of April 27th, 1929, Page 8, en- 
titled, “‘Mr. Fool Killer! This Way, 
Please!"’ Messrs. A. M. Botsford, 
Lem Stewart, Milton Feld and 
other Home Office executives are 
soumtiing @ warning to all in Pub- 
lix not to dispel the illusions which 
are the main drawing powers of 

. the theatre by divulging the inner} 
workings and mechanics of the 
business to the public. 

The subject 

came up for dis- 

Get your] cussion as a re- 

wen ng] SUlt of a_ tie-up 

back copy of made by a Pub- 

Publix Opin-| }ix theatre man- 

ion and read eh hes ith : 
solumbia recor¢ 

kee: artele store whereby a 

referred to] talking picture 
carefully.| record was dis-| 
“t played in the! 

Read the store window} 

message be-| with copy to the} 
low by Lem effect that this} 

2 arene is what brings 

Rew ares, the human voice 

equally care-| to you in “A/| 
fully. If you ria SiR elec 

h an,’’ in whic € 

do that, YOU! cntire cast talks. 
will never! Also, a reference 
put yourself} was made to the 
in a position| fact that talking} 
Pe i pictures are re- 
where yOU! corded on Colum- 
will be a fit] pia records be-| 
subject for] cause of their} 
the fool-] superior quality. 
: The previous 
killer. week, the same 
manager had a} 

display in his 

foyer of his booth equipment 
which aroused considerable inter- 
est and attention. 
“Beware of advertising ‘rec-| 

ords’,” cautions Lem Stewart. 
“That is, beware of any advertis- 
ing procedure which will make the 
patrons of your theatre’ think 
mechanically of the entertainment | 
which you give them. It will be 
better to lose a cooperative adver-| 
tising opportunity, than to pursue | 
any gesture which will make your| 
prospects conscious that Baclan-| 
ova’s voice, as given to them over} Paramount and’ 
the screen, is “synthetic,” or mere- | Publix Home Of. 
ly a mechanical reproduction. This | ‘ 
is just as true of any individual | 
who sings or talks from the | mount . Conven: 

screen, as it is of Baclanova. / P 

, tion at Atlanti 

“Our patrons go to the thea-| City where aun 
tre seeking romance and gt shot was fired, in 
venture. In certain respects the | the form of the 
lives. of most of the people are New Show 
commonplace. The theatre busi- | World, which 
ness. survives, and always has | will soon be 
survived, because it fills a gap| heard around the 
in human existence; it furnishes | world. 
human interest experiences of 
thrills, romance and; adventure, | 
and the emotional reactions that | 

the majority of people dream| 
about and miss. True enough, | 
these thrills and adventures, | 
and romance which our patrons | 
experience thru theatrical enter- | 


tainment are illusions. But our | tivity of seiling records of; ics of our operations. to the extent 


patrons do not want to be aware | Tike eo; ; ‘ ne “ a » i Vasietin ville nlarie iia ae 1, SPO 
of that fact. To the extent that | theme songs in the lobby. These! that we are destroying the illu- NSORS FU 


we make our patrons aware of| ™#¥ be sold in the lobby prof-| “ra Leap. oe will attract FOR ACCIDENT 
the fact that the entertainment | itably; but they should not be| . ‘ i tte ti ji pag) sca eg VICTIMS 

we are giving them is in the| featured to the extent that there wm ‘ pee ie mdi iy Fag v4 even: a 

final analysis, nothing but an| is too pronounced a tie-in with | sth ng “ron i = Me _ ad oat 

illusion, their interest in the| the mechanics of our theatre! bh pos ore, On tine mre 
theatre wanes, and our box of-| operations. There is the pos-| 2 
fice receipts will decrease, and| sibility of a theatre operation 


, 


fice Executives at 
the Annual Para- 


you are attracting the sort of ” ” ll, Mass., was quick to Swelling t ne 
attention that repels, rather than %¢ize the portunity of favorably | ble and « 
a3 sells, when you” flai the ».| PUDIicizing ublix theatres an, . ~. iin 
eitunlanee weet oak playing a popular Victrola rec-| °°! en 3 flaunt he me ee et atres and | the Publix Mia 
4 chanics ib association with this ' , ruDLIx pre ge when he| ment gath d 

ord over the non-synchronous industry of ours.” : irrange ; ; Bai Sia hinge eg: 

device, in accompaniment to a| yi i wees | Bene ship of M. J 

Kular per Maintenance, M 


short travel reel, or something | ona Dishes os nih: le : aes ; 
acter, It is not} OH MY GOSH! and. Stent he Publix Merrimac | erly Clty ame 


“It does not take much imagin- 
ation for a manager of experience, 
to realize how quickly people will 
come to think of all-talking films 


me ‘ . 
pid Suecheusent at va ane - see wl ree prac- | atl demon office boy, Mickey ployees who died courageously in the position | t 
window displays which especially ce whic ma sete conspicuous | nn, reports that he knows an an ccident which stirred " the "te » = 
tie-up disk records with the hu- the fact that you are merely | opposition neighborhood theatre town . : nade: abandon 
man: Nélee. The tomiaeeiinins playing a record in the theatre, where the sound equipment opera- The tuned” bite thes | Murphy will not 
ausount of money whist io sae which anyone can play on their| tion and acoustics are so rotten the “Publix Peete en was Other dey 
ed in present day theatrical wen own Victrola at home. that echoes jerk the toupés and Fund This He i ms Cwspaper ter are the 8 
t il Seeeatod ta give seuss We are playing with dynamite | false teeth out of the heads of old newspaper, and the ein : the | Slote asm 
illusions: And any practices which | W2e® We associate directly, Colum-| customers, mayor of Lowell win soees the | succeeding: 
Sade te héatroy these ‘ustete bia records or any other brand, “The echoes are so long and chairman of the svn ronorary — appointme 
will eventually ruin the invest. with the voices of specific stars strong,’’ says Mickey, “that last sured Perkins of poamaten, as- | Manager 
ina 2 like Naney Carroll and we are night they were playing “The Wild {1 t)e local pupae inti has space 

ihe 8 using advertising practices to a| Party” with the echo accompani- tion of his shows aa oa wes 3 
Discretion must be used even| disadvantage when we pursue any) ment from “The Letter,” which ated the fecling. Aut Substanti-| of Advert 
when you consider a minor ac-| practice which flaunts the mechan-| played there the week before.” thentne A hg that a Publix! the Toh 
| , ants nee there the work ) 18 a local institution. transferred 


of that character. It is not 


: : stran hes 2. tne ‘oa 
necessary in a case of this kind | Sty an a theatre for the! the newest 


familie iwae  triisendate at 
oy Nve municipal em-! elent depen 


eight in 


om the 


the} 
out-| 


S precipitating | 


yarts an hour out of 
dir, @ of $,100 quarts 
re than. gallons dur 


flowing. 
tiously enough, air supplied 
e ' 


A) 


even on the 
refrigerat 
6 hot actually come 
: air taken in is 
: ing water 
tempera- 

These 


f suddenly and 


+ 


as lowering of 


attends the (name your own theatre) | 


S) With the mercury around 90, one| 
eration 1s required for each seat, while | 


. Negeanang 


PUBLIX “TRAIN” 


ums of these thea-| 
ore of € 


“of the excess | 


ice in this city’s refrigerated | 


air causes the air conditioning | 


TAKES B’KLYN 


BY STORM | Mayor Alsop Receives Florida Theatre Progress Key ed 


Fully equipped with sound ap- 


paratus, amplifiers, microphones 
(for public speaking and other | 


mechanical contrivances, to vaunt, 


| the excellence of Publix entertain- 
}ment and Paramount pictures, the 
| magnificent “Publix Entertain- 
ment Special’ took the city of 


Brooklyn by storm with. large! 


| crowds following it about wher- 
ever it made its appearance 


Taken out to Coney Island, it | 


furnished an effective means of 


reminding the sweltering thou- 
sands at New York's popular 
beach of the cool comfort and en- 
livening entertainment of the 
Brooklyn-Paramount Theatre. 
Note the attentive crowds in the 


pictures in the adjoining column. 

The sound train, one of twelve 
which will soon tour the entire 
country, left last week for its 
cross-country trip, in which it will 


visit Publix theatres -and firmly 
establish the names and trade- 
marks of Publix Theatres. and 
Paramount pictures into the con- 
sciousness of the entire nation. 


. 


YS 


Bernstecker 


of any : it is combatting the most 

eg fact that th ; 
* Pan arrange-| terrific summer competition . 

a ” io eontracts; any theatre on the circuit—Coney | 
ers to place their | Island! 

th On any Lou Goldberg, of the Brooklyn- 

actions d sired Paramount Theatre put practical- 

1m of the gags outlined 


from one tc 


tooth 


up to seven-| 
the temper- 


the Publix | seen in th 


n have tied up 


rocess cards 


r tte, OF! pew Publix 
ound the gathered 


COMBATS CONEY 


| ISLAND LURE 


The effectiveness and practica- 


ri . L STON | pinity of the summer campaign | 


outlined and printed,in a former 
issue of PUBLIX OPINION, is 
1e consistent good busi 
the . Brooklyn-Para- 


ness which 
i in spite of the 


mount has enjoyet 


ly everyone 
into execution and, 
ity of cases, 


‘ in the major- 


} » aid of the 
vely combatted by the aid 
we Sound Train which 


interested hordes of 


people wherevér it appeared along 


the congested 
Coney Island, a 


| program shown at the theatre 


AN ATTENTION GRABBER! 


got excellent results. | 
py builds The beach competition Was effec- 


thoroughfares of | 
nd ballyhooed the} 
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ALL KEYED - UP! 


Manager Alfred F. Weiss Jr., of the Publix-Florida Theatre, Jack- 


sonville put on a whooping big campaign in his town to usher in the 
new all-sound policy at his theatre. As a part of the campaign, en- 
titled, “Progress—These Changing Times,” Manager Weiss presented 
the mayor with the large key shown in the picture which was. good for 
a five column picture in the local paper and publicity stories. 


THE FLORIDA TIMES-UNION, JACKSONVILLE, FLORIDA. THURSDAY, JUNE 13, 1929. 
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3 PARAMOUNT 
HITS PANIC 
BROADWAY 


Three Paramount super - hits 
are stampeding all Broadway in- 


“Py blix Entertainment Special” catching the public eye at’ Coney Island and*in front of 
the Brooklyn-Paramount Theatre. 


TELLING THE WORLD! 


This is how the husiling boys in charge of Publix-V ictory Theatre, 
Fla., let the town know that “Show Boat” was among them. 


Tampa, 


These cut-out letters, strewn across the street, were visible several 


blocks away. 


to the Publix theatres where, de- 
ispite the well-ordered regularity 
|for which these theatres are fa- 
| mous, crowds are milling daily 
for seats. 

Here they are: 

1. “FOUR FEATHERS.” | The 
gradually accumulating impe- 
tus on this mighty nature dra- 
ma crashed into a terrific cli- 
| max as the sixth week started 
| at the Criterion Theatre. It’s 
| a second ‘‘Wings.’”’ . 

2. “THUNDERBOLT.” George 
Bancroft drawing them in thick 
as molasses in the fifth week 
at the Rivoli. 

3. “DANGEROUS CURVES.” 
A’ typical Bow opening ot the 
New York Paramount with the 
immense lobby jammed all day 

| Jong and throughout the week. 
| Held over for two weeks. 

| Two more Paramount box-office 
+ aces are just around the corner. 

They are: 

1. “THE MYSTERIOUS DR. 
MANCHU.” Opens today at the 
Rialto. Mystery thriller of the 

| first water that is sure to keep 

the Paramount ball rolling on 

Broadway. 

2. “RIVER OF BOMANCE.” 

| Buddy Rogers-Mary Brian clas- 
sic opening next week at the 

| Paramount. Home office execu- 
tives who saw it in preview pre- 
dict this to be one of the biggest 
box-office magnets of the sea- 
son. 

Other attention getters along 
|Broadway, from various com- 
|panies are “MELODY LANE” 
lwith Eddie Leonard; “BEHIND 
|\THAT CURTAIN,” “THE FALL 
\OF EVE” and “BROADWAY 
| BABIES.” 


| SUMMER CAMPAIGNS WORK 


| Effectiveness of Publix show- 
|manship has been visible in hot- 
|weather box office statements 
| Which already, this year, indicate 
| that summer-time business is 
|larger than at any time in the 
company’s history. The summer- 

campaign PUBLIX OPINION pub- 

lished late last spring, has been 
|adapted, adopted and amplified in 
|every city where Publix operates. 
| The encouraging effect on the 
| box offices has been felt. 


'BALLYHOO STORM 
ON “SHOW BOAT” 
| ROCKS TAMPA 


, 
| One of the most effective and 
|showy. campaigns ever conducted 
|in Florida was put over by Guy 
A. Kenimer, General Manager of 
| Publix-Consolidated Amusements, 
assisted by George Peck and Lee 
| Newsome, Manager and Asst. Man- 
jager respectively of Publix-Vic- 
|toria Theatre, Tampa, Fla., to 
publicize “‘SShow Boat’’ when the 
| picture played at that theatre. 
Special announcement trailer 
l-was run two weeks in advance of 
showing; 5,000 heralds distributed 
a week before opening; 200 tack 
ecards in downtown windows; 24 
window tie-ups on Lux Soap; 300 
| novelty letters mailed in Tampa; 
180 cards on front panels of street 
| cars. 

A preview was held for news- 
|papermen and prominent citizens 
on Thursday, and a midnight 
show was put on Friday before 
| the opening. A dance hall tie-up 
insured the announcement to 
about 1500 young people, over a 
space of two weeks, of the show- 
ing of the picture; a 24 sheet 
truck ballyhoo on the = streets; 
special pictorial window down- 
town with Columbia Electrola 
|playing selections from “Show 
Boat’; window tie-ups in music 
stores; telephonic announce- 
ments; “Show-Boat’’ cutouts dis- 
played all over town; seven 24 
sheet cut-outs placed on marquees 
of prominent corners in the down- 
town section. 
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TWO NATIONAL 
NEWSPAPER 


piss Broadway and Hollywood u 


The greatest box-office stimulus 
that Publix theatres will have felt 
in many a year is seen in the two 
gigantic national newspaper cam- 
paigns which Paramount will 
launch in conjunction with Publix 
theatres for the publicizing of its 
new product. The first of these 
two campaigns, comprising the | 
greatest concerted newspaper drive | 
that has ever been staged in the} 
history of the industry, will start | 
early -in August and the second 
will follow about the middle of| 
September. | 

The ads reproduced on this and 
the opposite page are only two of | 
a whole séries of box office mag-| 
nets and attention-grabbers which 
will be nationally released for the | 
purpose of acquainting the public 
with Paramount’s New Show 
World program and to help Pub- 
lix theatres roll,up unprecedented | 
box office receipts when they play 
the pictures included in the pro- | 
gram. They will all be seven col- 
umns wide and 250 -lines deep, | 
which is virtually a full page ad in| 
every paper used and exactly a 
full page in many of them. 

These two ads will be the pre- 
liminaries of the Hanf-Metzger 
Paramount-Publix co-operative | 
campaigns on Moran and Mack in} 
“Why Bring That Up?’, Harold 
Lloyd in “Welcome Danger” and} 
18 other New Show World pro- 
ductions. The ads will carry the 
information that this picture may | 
be seen at.such a Publix theatre) 
on such a date. In addition, the 
ads will appear in those cities 
where Publix is not represented 
covering, in all, 625 cities and util- 
izing about 950 newspapers In 
other words, every sound-equipped 
important key-point will be cov- 
ered. 

“This nation-wide publicity to 
the pictures that will play in Pub- 
lix theatres,” declared A. M. Bots- 
ford, General Director of Advertis- 
ing and Publicity for Publix, 
“should stimulate every man in| 
Publix to go out and sell these pic- 
tures locally as he has never sold 
a picture ~before. In the face of 
the tremendous expenditure in- 
volved, it would be almost crim 
inal negligence for a Publix show- 
man to lean back and let things 
take their: course. 

Start teasing the curiosity of 
your public now.- Proclaim the ad- 
vent of a new era in entertainment 
which will soon be at your door 
The magnitude of the stars, the| 
constantly developing scientific 
perfections which permit their pre- 
sentation, almost in flesh and| Ey 
blood, before your loca! public, in ee Lip 
cidents from their colorful lives, 
the world renown of the authors 
who provide them with the ve- 
hicles for the expression of their | 


art, the gradual growth of a new | ° 
medium for the popularization of | 
songs—all these furnish a wealth | 
of material for stories which ed-| 


itors are anxious to print. 
; x PARAMOUNT FAMOUS LASKY Cc a 
“In every issue of PUBLIX ORM, ADOLPHE ZUKOR, PRES.. PARAMOUNT 


OPINION, you will find listed the 
song-hits of many of the pictures 


in the New Show World program VALLEE AND BAND . 
Get them on the air! Have them 

played in your dance halls with MAKE 2ND SHORT 
explanatory announcements... Be- — 
tween the radio, the screen and the the . 
newspaper, you can cover every Rudy Vallee and his Connecticut | 
possible ticket-buyer in your town.| Y4@mkees have completed another | 
If you use these media, energetic-| short feature at the Long Island | 
ally, tactfully and intelligently to} studio. In this one-reel subject 


sell your coming pictures, you will {I : 
: - e ee! iy 
find your actions translated into Vallee  sthgs (two sien ond the a" 


those greater grosses upon which the Moon” and “I’m Just a Vaga- 


Au roads of e 


radio, music—lead to the screen. 
—The New Show World! 4 The 
Broadway stage shows. They're 
The most spectacular musical 
confined to the Great White Way, 
ing, Singing Pictures. "Famous Bro 
And your favorite Hollywood sereen 
dancing. 4 The best music is being w 
greatest authors are writing for it. 
screen directors are applying their 

One form of entertainment today walt 
music, radio combined. By P, ‘ 
GThe greatest: name in ; 
greatest name in The New Show 
stage stars are eager to play under 
authors know their work will be 
by Paramount. The foremost ted 
has the most modern studios and the er 

Paramount leads The New Show vel 
Leaders of The New Show W 


oe Y 


2a 


is why today Paramount is 
—why you should make it « pointte 
Paramount Picture it's the best show 


Ba 
reas 


A COOL 75,000! 


Manager Harvey Cocks | the Publix ( i 
: + @ ‘l ot Theatre 
Mass., hit upon this effective method of ballyho ln pe, 
wi ; G oing his cool 
These checks, mailed and handed out in the theatre, peng Be. aps 
catchers because they have the exac 


a t appearance of a bh . 
unless examined closely, when the cooling message is ieee ot 


Aliston, 


A unique 
devised by f 
director of 1 
Theatre in Sa 
Rainbow 


4s 


is predicated your success in this| bond Lover.” His orchestra play- Date~Any Time This Summer, 1929 No, 75000 chain of di ‘. 
and every other business.” ed “Yes, Sir; That’s My Baby” and "Genk exh Cont call out to @ 
or b Canitol “Cov " cards he 
USHER GOES MIDDY Tiger Rag, smiths’ Guarentee Company Eddie De 


Pay tv the 


A garden setting furnished the order of _. ANY PATRON 


of the 


THE CHECK WVALIO UNL Ee6 GE4mER PeCeaNrs it 
AT TNE CAPITOL, WHERE He Om sHE WL AuWave 
* 
§ 
% 
- 


* so gh oppor lide formerly | pictorial background for this mus- samr nerermenee—terioh ony hee wei _ «$75,000 | | capa the ga 
us a e x “Tennessee”’ | ; .. : coounene : ‘fin 
theatre in Knoxville will embark ae feature, and Vallee and his Seventy-five THOUSAND ~/1e DOLLARS Beach i 
for Great Lakes, Ill. to begin pre- | ¥ 4nkees were attired in sport ane tanec ve i as aor mown Fue, 
liminary training for entrance to | clothes, making the reel a pleasing Signed) The COOLEST person in ALLSTON | | est ‘ 


the United States Naval Academy. | summer feature. 


The CManager- passes 


plays in a 
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THEY’LL SELL TICKETS FOR YOU: 


ig ' 


c 


with the | 
Publix 


A NEW SHOW WORLD .. THE TALKING, SINGING SCREEN 


SEE and HEAR! . . stage, screen, music, radio united! 
wood stars talking and singing. { Great names - 


SEE and HEAR! 


Broadway stage stars on the screen . . your favorite Holly- 


: at HAROLD LLOYD* ‘ S me 
with grea players, authors, composers, directors . . from “DR. FU MANCHU” 


i. was MORAN and MACK | 
inally by CLARA BOW | all branches of the amusement world contributing - - and of all these names, new and old, the 
: MAURICE CHEVALIER | “GLORIFYING THE 
GEORGE BANCROFT greatest is Paramount. 18 years leader in motion pictures, today leader of The New Show World. AMERICAN GIRL” 
the : “THE VAGABOUND KING” 
i THE MARX BROTHERS | te KING 
she GARY COOPER | Presenting its greatest entertainments. Bringing Broadway to you. Broadway stars. Broadway “THE DANCE OF LIFE” 
DENNIS KING i K ‘aie 2 “THE LOVE PARADE” 
JEANNE EAGELS | hits. Great dramas, spectacular musical comedies and revues. Talking, singing, dancing. Flash- “WELCOME DANGER ”* 
; and 
world CHARLES “Buddy” ROGERS ing with color. Eye dazzling scenes. Scintillating music. A new Hollywood. Screen stars telk- eee 
RUTH CHATTERTON : : PARAMOUNT 
NANCY CARROLL ing and singing. Becoming new, live, animated personalities. 4 Never before such a world of SHORT FEATURES 
WILLIAM POWELL : ; 
had HELEN MORGAN talent to draw on. And no one better equipped than Paramount to fuse all into one new, great EDDIE sali 
and exo “4 rena thrilling form of entertainment. Paramount . . with mighty resources. Paramount . . with its RUDY VALLEE 
HAL SKELLY : eae ! studios in Holl and New York. P co amin 
* WALTER HUSTON great producing organization and ultra modern studios in Hollywood aramount ‘ ands 
ee LIVE BROOK ith ei f qualit ip is the name in The New Show World! ARAMOUNT SOUND NEWS 
a9 Fn, . . with eighteen years © quality leadership is greatest Dos ees facet 
sri gb ni , “If it’s a Paramount Picture it’s the best show in town!” ‘ SRE 
Paramount Relesce 


PARAMOUNT PICTURES 
of The New Show World 


prepared 
directed 
portrayed 
,» accom- 
musicians— 
nc in their 
[wiieconstitutes| PARAMOUNT FAMOUS L 


NEW YORE 


PARAMOUNT BUILDING, 


ASKY CORP., ADOLPH ZUKOR, PRES., 


- FSR RSE earn tras ea aS a 
eid 


pictures | Chevalier, in a new picture directed |in bringing Broadway's greatest) ART DEPT. SCORES 
WATCH FOR THESE 


: Lubitsch called “The | entertainments to the most obscure 
1s Harold | Love Parade,” and many gers | sections of the country, Paramount So Suckioe Ba eas et HIT SONGS! 
ring ee eee rectures which ck ie verieny pong the: A turned out by the art department 

| SHOW. WORKED. ‘Greet Graces, of the Publix-Florida Theatre, | 
Jacksonville, for the campaign on | 
“PROGRESS—THESE CHANG-| 
ING TIMES”, that Manager Al| 
Weiss, Jr., was requested by the | 
district manager to have photo-| 
graphs made and distributed | 
throughout the district. Many | 
helpful hints wete received from 
PUBLIX OPINION, according to | 


Manager Weiss, and these ideas 


now become, “The Eyes and Ears/has been so consistently accurate | were effectively put into work by} 
of the World.” during the past eighteen years of|the art department, where the art 
Inasmuch as Broadway has long quality leadership: “IF IT’S Alwork is done by Lewis Sylvester 
PARAMOUNT PICTURE IT’S/and the lettering by Luke Hit- 


been acknowledged as the greatest 
entertainment center of the world, ! THE BEST SHOW IN TOWN!” | chock. 


An-outstanding movie hit 
is expected in “Tt Be 
There,” theme song of Par- 
amount’s “Glorifying The 
American Girl.” 


r.|including such names as Eddie | scenes; scintillating music; a new 
Cantor, Tito Schipa, Rudy Vallee,| Hollywood; screen stars talking 


James Barton and ot 
numerous to mention. 
this, comes Paramount 
News, justly known wherever mo- 
tion pictures are shown as “The | Pyblix (name of theatre) to con- 


"| Byes of the World,” 


The Paramount Picture, 
“River of Romance,” con- 
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“Daddy Won’t You Please 
Come Home,” song hit of 
“Thunderbolt” is making 
quite a stir about New 
York and its popularity is 
growing daily. 


| 
| 
| 
= 


sas le 
~__ME-UP GETS BIG SPACE 


Proving once again the oft-repeated contention of PUBLIX 
OPINION that commercial concerns are only too eager to pay for| 
the privilege of tieing up with Publix theatres for the most effec- | 
tive presentation of their ‘products, Manager Raymond B. Jones 
and M. Lou Elewitz, Director of Advertising and Publicity, of the 


i Here is the full size newspaper insert which was distributed with every 
- Note how the theatre copy dominates the page. 


Paramount Theatre, Omaha, put over a refrigerator and radio tie- 
Sirti eerste LS TL 


-up that got them full page news- 
paper ads, heralds, prizes, and a 
rush of business that crashed on 
them like a sudden cloudburst— 
all for nothing! 

Jones and Elewitz tied up with 
Orchard and Wilhelm Co., one of 
Omaha’s leading department stores 
to stage a refrigerator and radio 
show in the theatre. The store in 
turn got the wholesalers of this 
product to promote the factories 
into appropriating a couple of 
thousand dollars each for the 
campaign. As a result, the theatre 
got full page ads, several half- 
page ads, and a large page ad size 
herald inserted in every issue of 
the. Omaha Bee-News for several 
‘days. Some of these are repro- 
duced on this and the opposite 
page. { 

This gale ef:publicity, announc- 
ing that a refrigerator and a radio 
would be giver away, (donated by 
the department store), was re- 
flected in box-office receipts all 
through the week and brought a 
record-breaking crowd on the’ 
night of the awards. The refrig- 
erators and radios were displayed 
in the lobby where several men 
demonstrated them to the patrons. 
The refrigerators weré hooked up 
and operated, and a lady made 
ice-cream and other desserts that 
can be made in an electric refrig- 
erator, and permitted the patrons 
to taste them if they so desired. 

As the patron entered the thea- 
tre, he was handed a ticket, serial- 
ly numbered, half of which, con- 
taining the patron’s name and ad- 
dress, was detached and dropped 
by the patron into the container 
in the lobby. On the night of the 
awards, the following week, the 
musical conductor had a man in 
the audience draw for the win- 
ners. The owner of the ticket had | 
to be in the theatre in order to 
win. 

A refrigerator tie-up is particu- 
larly appropriate now when every- 
one’s mind is on the-hot weather. | 
What has been done in Omaha | 
can be done in every town of the 
Publix circuit. You have what 
they want—the best show window | 
in town for the presentation of 
their product and the attraction 
to draw a great number of people 
there ‘to look at it. It is very 
valuable to them and they are 
willing to pay for it—in ads, her- 
alds and posters selling your show. 
(BE SURE THAT YOUR COPY 
PREDOMINATES! ) All you've 
got to do, if you want to do them | 
a favor, is to tell them of the idea. 
If they're alive, wide-awake, mod- 
ern merchants, they’ll jump at 
the chance. If they don’t then you 
don't want to have anything to do 
with them because, as PUBLIX 
OPINION often pointed out, Pub- 
lix theatres should never associate 
themselves in a tie-up except with 
the best and most up-to-date mer- 
chants of the town. Go for the 
next one! 


el a LL 


HAW! HAW! 


An important gent who 
once worked for Publix, but 
now is with the opposition, 
phoned in for PUBLIX 
OPINION, and what Mickey 
Finn told him about his cold 
gall will linger long in the 
annals of Broadway's high- 
est boiling-point in pro-— 
fanity. This paper is con- 
fidential for Publix Theatres 
benefit ONLY. Mr. Katz and 
Mr. Zukor are properly un- 
willing that their payment 
for YOUR brains be given 
to the opposition for use 
against us. 


ei tt tr en 


uenenesuespevtqonnncetingesauevcieeannesvareseeneeeavnamtennnttt 


eoerasartavnt ieee EON HeHLteienaeI reese: 


STORM AIDS HIM 
TO PLUG HIS 
THEATRE 


_, Manager William T. Powell of 
the Publix-Opera House, Bath, 
Me., exercised a lot of initiative 
and good judgment in buildine 
up good will for his theatre with 
a host of visiting dignitaries from 
Masonic Lodges of various impor- 
tant points in New England, when 
a sudden rain interrupted the fes- 
tivities connected‘ with the ob- 
servance of St. John’s Day by 
Knight Templars gathered from 
all parts of the state. 

At the conclusion of the mat- 
inee, over 200 guests of the city 
were in the theatre and had not 
seen a complete program. Man- 
ager Powell put on an extra show 
for them and, at the request of 
several of the knights, took the 
stage and delivered a talk on 
“These Changing Times,” explain- 
ing the part played by Paramount 
and Publix in bringing Broadway 
to Maine. 

This institutional talk was 
printed in the newspaper on the 
next day in a long story under the 
heading “Opera House Manager 
Helps Out Sir Knights.” 


CROSS BORDER 
TO ATTEND 
“TALKIES” 


The universal drawing power of 
the talkies is strikingly manifest- 
ed by a certified endorsement of 
the United States Custom Service 
of Fort Fairfield, Me., sent in, by 
Manager C. W. Benjamin of the 
Publix-Park Theatre there, 


Every person entering the states 
at this point must report to the 
custom office and signify his des- 
tination. The indorsement, signed 
by J. D. Clancey, inspector, shows 
that 794 persons crossed the bor- 
der during that week, and carfies 
the following comment: ~~ : 

“They all reported going to the 
Talkies at the Park Theatre, Ft. 
Fairfield.” 


NOTED AUTHOR IS 
DOING LYRICS FOR 
“LOVE PARADE” 


Clifford Grey, author of the 
book and lyrics for the current 
musical comedy sensation of the 
London stage, “Mr. Cinders,” is 
at the Paramount studios in Holly- 
wood writing the song lyrivs for 
the screen’s first original light 
operetta, ‘‘The Love Parade.’ 

Grey is one of the best known 
lyric writers of the American and 
English stage. He prepared the 
 daoog for “The Three Muske- 

rs,”” “Sally” and, with Leo Ro- 
bin, “Hit the Deck,” three of the 
most recent New York successes. 


PINCUS TO OMAHA 


Charles M.,, Pincus, formerly 
Manager of the ‘‘Portland,” Port- 
land, sueceeded Raymond B. Jones 
as Manager of the “Paramount,” 
Omaha, Neb, Mr. Jones has been 
transferred to the “Metropolitan,” 
Houston. 
manager of the 


the “Portland,” 


John Smith, former |. 
Granada, San| 
Francisco, replaced Mr. Pincus at} i 
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T. Perrin, of the 
Theatre, Greeley, 


sed with a Music store 


n thoroughfs 


ire to move 
t and had 
ions from 


SIDEWALK PIANO. LO A 
PLUGS “BROADWAY " LAWRE 


2p That ieee Se 


~ 


AGAIN,—and AGAIN!! 


Schneider told Mr. Katz that 


LETTER” in his division was 


nt the Big Paramount Program 
Fite You to Two Lobby Shows 


REPEAT OFTEN! 


Here’s something 


to do 


Division Director L. EK. 
one of the most effective 
of selling 


the PUBLIX OPINION story 
and mimeographed circular 
advising managers to get 
commendatory letters from 
pre-view guests, using same 
in ads, posters and trailers. 


The principle behind the = 


idea is, of course, that atten- 


tion of your fellow towns- = 


men is easiest arrested by 


the unusual treatment of a = 


familiar and respected name 
Cigarette companies 


of internationally 
“names.’’ You do it by using 
local “names.” 
Incidentally, it’s 
and most satisfactury 
you to typewrite a three- 
sentence descriptive selling- 


easiest 


paragraph and get your pre- = 


view guests to simply sign 
their name, address and oc- 
cupation to it. Of course, 
you only use the best known 
names. 

You'll never get a more 
convincing and effective plan 
than this 


AHSAN LALLNULA ULNAR NALA 


—— 


Cc VERTISING! © 


column ad for the “Paramount,” Omaha, 


Wilhelm Co. See story on the 


Will Make Iced Delicacies and Serré 
Them to You. All Models on Diepley 


1 Radios 


to Paramount 


Make Their Bow 


Patrons . 
Agree With Thousands That “When 
You Have an Earl You Own the Air 


icky, Smart-Cracking 
’ ' Drama of Love Making 


ke Steps Out’ 


Features 


Smith and Dale 


Jack White . 
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Th ever comedy team 
what happens 


Imagine 
teacher 
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have = 
multiplied their sales by use =: 
noted= 
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_. You Can Tune in and 
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Although onty 40 years of age, 


Northern 


Charles ©. 


rerry 5 
tes from August, 1928, when he} 


assigned 


was 
Newman Theatre, Kansas City. | 
When the ‘‘Royal” opened there) 


October, he was promoted to} 
Manager. 
of 1929, he.was again promoted to 
District Manager of the Colorado 


/ District. 
trict Manager of the Northern Di- 


chester, N. Y. 


Publix- Balaban and Katz 
| “Harding”’ 
down 

theatre to employ 
lobby entertainment. 
previous 
male song and piano teams. 
act is the Harmony Girls who 
sing and play for outgoing and in- 


coming customers, 
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ST LOUIS PARAMOUNTEERS CONVENTION! 


an r piece of Paramoynt’s Sound-newsreel film illustrates the excellent pnotography our cameramen give us. 
e — ject is a movie-camera shot of the St. Louis Paramount convention—the only group picture made there. 
enlargement was made by our laboratory Paramounteers for PUBLIX OPINION, 


linuweeeaeeeeee== 


> ala / NEW DISTRICT! 
MGR. I$ OLD 
SHOWMAN 


C. Perry, recently pro- 


District Manager 


the weight of twenty- 


He was with| 
Finkelstein and 
Rubin for a pe-| 

io of te n| 
years and Was} 
treasurer of le-| 
gitimate stock| 
and vaudeville} 
i houses previous} 
to joining that} 
firm. During} 
1926 and 1927, 
he was District] 
Manager for 
the Saxe 
Amusement En-| 
terprises with| 
headquarters ir} 


Qu 


r 


Perry 


Wis. 


kee : 
experience with Publix} 


as manager of the} 


At the beginning} 


He was assigned as Dis- 


last month with headquar- 
the Eastman Theatre, Ro- 


LOBBY SISTERS 


theatre in Chitago- will 
in history as the first 
a sister team for 


__ “WHIRLING AROUND THE PUBLIX WHEEL” 


of the] City, Iowa, managing both the Capitol and Princess Theatres. 

Division, including Buf;| MacPike, formerly manager of the Princess has resigned. 

falo, Rochester and Toledo, brings 

lix 

two years experiefice in show busi-| syeceeding Mr. S. B. 

embracing practically every 
that varied profession. 


Mr. Thos. W. Baldridge succeeded Mr. Waite as manager of tne 


Arcade, West Palm Beach. 


Harry Herman has been assigned as manager of the Paramount, 


Cedar Rapids, succeeding Mr. H. D. Grove. 


Mr. F. C. Stone took over the management of the City Opera 


| House, Biddeford, during Mr. Rundle’s leave of absence. 


Mr. L. E. Davidson has been appointed City Manager of Sioux 
Mr. 


Mr. W. W. Jackson was appointed manager of the Queen, Houston, 
Abrams, resigned. 


Mr. Mike Purcell was appointed manager of the Empire, San An- 
tonio, relieving Mr. Cherry who was temporarily taking charge since 
Mr. Thatcher’s resignation. 


Mr. I. R. Waite, formerly manager of the Arcade, West Palm 
Beach, was assigned as manager of the Queen, Galveston, Texas, suc- 
ceeding Mr. Sowar, resigned. 


Mr. H. D. Grove, formerly manager of the Paramount, Cedar 
Rapids, has been assigned as manager of the Fort Theatre, Rock 
Island, succeeding Mr. F. O. Slenker. Mr. Slenker’s new assignment 


will be forthcoming. 


Mr. L. J. Finske, District Manager over Kansas City and Denver, 
makes his headquarters. at the Denver Theatre Bldg., Denver, Colo. 
However, for fast communication—telegrams and long distance tele- 
phone calls, Mr. FinskKe can generally be reached as follows: Newman 
Theatre, Kansas City—Friday, Saturday, Sunday and Monday. Den- 
ver Theatre Bldg., Denver, Colo.— Tuesday, Wednesday and Thursday. 
Mr. L. Newman, formerly manager of Fields Corner, Dorchester, 
has taken over the management of the Central Square, Cambridge. 


Following is the mangerical setup for Birmingham, Ala.:— 
Chas. G. Branham—C.M. 


Alabame Theatre .. 2... 5s eee eee ees 
dak TREREPELS ek mine ee a ye Sass Aare es eis St Fritz May 
Strand HPNGRERES Kk eee Sch a ine Wis Soe ate eset atts #45 Cc. D. Haug 


Mr. J. Goldberg, formerly manager of the Central Square, Cam- 
bridge, took over the management of the Fields Corner, Dorchester. 


Mr. George T. Cruzen, formerly manager of -the Allyn, Harttord, 
took over the management of the Olympia, New Haven, Conn., reliev- 
ing Mr. George Laby, who will act as relief manager over the New 


England circuit. 


Mr. E. E. Collins, city manager of Houston, was appointed mana- 
ger of the Kirby in addition to his duties as City Manager. 


; Earle M. Holden is manager of the Fairfax, Miami, Fila. 


Most of the 


lobby acts have been 
The 


Mr. G. F. Higgins, formerly assistant manager at the Brooklyn 
Paramount, is acting manager at the Rialto, New York, succeeding 
Mr. Louis LaRocca, resigned. 


Mr. George S. Baker, formerly manager of the Kirby, Houston, 
was appointed manager of the Melba, Dallas, succeeding Mr. H. A. 
Wolevar,. who has been appointed assistant manager of the Denver, 


i 
1} 
3% 


| 
| 
i 


a3 Seren 


setrscsnnnenssaseeee 
eaerseccnanenesssesene 


reessnee 


sranaiautiauenyeeysiyeuts 
ausahansaanarenienese ts srensensee 


u 
H 

i 
+ 


aeeeeransetntrresasessnnasenessscein tions 
icyosrecesesersererrinreeeretosereesers 


sdesseneste : 
Setemeenesen 


tssseeeeney 
errereent 
a nn anararscensncsnannseeens 


sveveeerere” 
moeeasrasenenee 


eer cissreceranrannesnansnaneet 
searernrereas tree TesT eases 


ssanocoet 


PUBLIX GET 
IN OMAHA 


’ sa ay Life” Burlesque 

Two modern theatres, with a| hg ane as for ve 

combined seating capacity of over/* first time on the Kolster 

3200, have been annexed to the/ 2 Hour over the entire Colum- 

Publix chain as a result of the bia network. The will 
contract signed last week with the/* be sung by a and — 
World Realty Co., whereby Publix|{ an am be ° 


takes over the operation of the} ; 
“World” and “Sun” Theatres, in| * 
Omaha, Neb. : U 

The “World” is a de luxe thea- 
tre of the most modern type with 
a seating capacity of 2200. It is 
equipped with the most recent re-} 
finements of theatre science both|* 
in regard to sound presentations! 
and other mechanical’ features of 
a modern theatre. It is located 


re 


at the corner of 15th and Douglas! * at 

Sts., which, as all who are familiar about the broadcast- 
with the town know, is right in the’, ing of these songs Wednes- 
heart.of the business section. day a news story 


The “Sun” although a smaller): 


i 
: 
: 


theatre than the ‘“‘World,” seating|. “The — of (name of 
approximately 1,000 people, is also} $¢ town) enjoy the first 
a finely equipped modern theatre. fruits of Paramount's pur- 
It, too, is situated in the down- chase of one-half interest in 
town business district, at Farn-|~ the Columbia Broadcasting 
ham St. chain on Wednesday night 

Harry L. Goldberg, treasurer, when the two hit-songs of 
and I. B. Zimman, one of the di-| { Paramount’s super-hit,”’ The 
rectors of the World Realty Co. Dance of Life,” soon to ap- 


represented that firm in the trans- 
action. Edward M. James of the 
Publix Legal Department handled 


3 
ay 


ef8] 


the deal. station) as a part of the 
tionwide hook-up of 
CENTURY RE-OPENS Columbia Broadcastiig 
After a complete renovation, the 
Century Theatre, Buffalo, will re- PARAMOUNT 
open Friday, July 26th with Sept. dst! 
“COCOANUTS.” On this date, to get in the 


Friday openings will become effec- 
tive at this theatre. 


starting September lst. 


THE NEW 


Hollywood united! 
Stage and Screen are one! 


changing times have seen oothing so 
miraculous as the fasion of all forms of 
smusement—eecreen. stage, music, radio—inte one. 
C. Now, im the talking, singing motion picture you 
get all that the screen has ever given you—and 
the living voices of the stare themselves. You get 
al) that the stage has ever offered you—and scenes 
and action not possible without the far reaching 
eye of the camera. @, It's a New Show World and all 
the arts and sciences are enriching the screen. It's 
@ New Show World; a famous name is leading it! 
, Paramount—with eighteen years of quality 
leadership. Paramount with mighty resources. 
Paramount with the largeat and choicest array of 
talent from all the amusement fielde, Paramount. 
the greatest name in motion pictures, uow presente 
‘its greatest entertainmente—the Super Shows of 
the New Show World. See and hear them all! “If 
it's a Paramount picture it’s the best show in town.” 


FAMeSOent CAB EUS Laser cone Pere syeOn Fees vee 


WHAT TRAILER COPY! 


This page ad from the Saturday Evening Post is a rich mine of 
well worded facts that can easily be converted into trailer copy that 
will effectively sell your public the idea that something BIG, EX- 
TRAORDINARY and EPOCH-MAKING in entertainment will be 
at their disposal shortly during the coming “PARAMOUNT MONTH” 


Joly 3,099 


SUPER-SHOWS 
of the 
NEW SHOW WoRLD 


PICTURE SONG 
PARAMOUNT ! 
i Say It With Song, 
Hungarian Rhapsody Marika , Mei Ly ‘ 
River Rom: dy Love (originally ti- ‘ 
. send i ey Rosy He Comes Home x 
‘ : To Me). 
| [ 
Why Bring Shoo Bogey Boo of Women 
eo Det Know What I'm Doing? | Wonder 
‘agabond Song of the Vagabonds 
i we Only a Rose | andi aeerael ial 
Love For Sale . azed 
Some Day | Sunny Side Up 


Hugette Waltz 
Love Me Tonight 


PATHE 


Love Is a 
For the L 


SONGS 


Lucky in Love 


Crooning Melodies U8-7 
(Giersdorf Sisters) 


Two Little Chinese Mai 
Duties Cheng & Hateu Keine) 


A8-1 
Blues Songs (Ruth Etting) A8-2 
Favorite Melodies*(Ruth Etting) A8-4 
The y Dame C8-1 


Boyhood Days (Borah Minevitch) U8-5 

Now and Then AAB-4 

Book Igovers (Joseph Santley and 
Ivy Sawyer) 


A8-11 
High Hat (Alice Boulden) A8-13 
It to Him A8-9 

jp moyen 

Tito Schipa AS-15 
Schubert's Masterpiece Fs-4 
Schubert’s Unfinished Symphony F8-5 
Lillian Roth AS-12 


The Smith Brothers of Song AB-14 


Dear Teacher S19 


Melting Pot 845 


Frank Crumit 727 


Stella Mayhew 728 
Mal Hallett 729 
The Four Synco-Pets 731 
Sammy Cohen 2800 
Born & Lawrence 2920 


Release Songs 


WARNER BROTHERS’ VITAPHONE 


| Hurdy Gurdy 


Dreamer 
ife O’'You and Me 


IN SOUND 


PARAMOUNT 


Here’s That Party Now in Person 
Hungry Women 


High Up on a Hilltop 
Sweetheart of Sigma Chi 


Collegiana 
Glorianna 
Blue’ Skies 


My Baby's Blue 
Ten Little Miles from Town 


High Up on a Hilltop 
I Just Roll Along 
Chinese Lullaby 


Roses of Yesterday 
My Baby Don’t Mean Maybe Now 


That's Him Now 
My Mother's Eves 


Melancholy Mamma 


Deep River 
Love's Old Sweet Melody 
Special Sengs 


Easy Come, Easy Go 
The One That I Love Lowes Me 


Spell of the Bloes 
Annabelle Lee 


Elisir D'Amore 

Martha 

Princesita 

Chi Se Ne Seordi Chiu. 
I Shall Return 


Classical Music 


Classical Muate 


Watch My Baby W 


Barnum's Circus 
I Was Not So Particular 
Yea She Do 


Down Among the Sugar Cane 
alk 


Good Little, Bad Littl You 
Some of These Days 
My Caravan 


5 


i ore ae 


Mediey 
Santa Lucia 
Madelon 


Kankagen Lisginka 


E) Parasita 


Mop Song 
Waiting for the Evenin’ Mail 
Sweet Sue, Just You 

Tiger Rag 


The Song of the Prune 

I Miss You Lise 

Little Annie R 

In the Shade of the Old Apple Tree 
A Bird in a Gilded Cage 

Bedelia 

She Was Happy Till She Met ¥ 
The Preacher and the Bear bs 


SELSSE 


Comfort 
Judgment Day 
Feet 


Doin’ the Raccoon 

Tin Pan Parade 

Bugle Call 

Yankee Doodle 
Harvardiana 

Come Let's Take a Stroll 
We Love the College Girls 


Indian Dawn 

Ftd +r Nights 
weet Mystery of Life 
The Fortune Teller 

T'll Never Ask for More 


Me and 
Sleep My Shadow 
My Mammy 


Dear Old Girt 
Humoresque 
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Seats Are his 


Here’s a Story About Ushers, Gilded 
| Young Men, Who Treat You at the 
Theater “As a Guest Would Be 

Treated in Your Own Home” 


UE ere 


Eg RT es 


Above—Staff of ushers at the Omake 

Paramount and, just undeneath, M. b. 

Elewitz (left), publicity director, aod 

Raymond B. Jones, manager-of that 
theater. 


“geats are in Aisle 1, please,” cs the aisle may 
be, or ir the main floor Is getting filled he wil 
say “the most desirable seats are now te be 
found in the balcony, please.” 

At each aisle downstairs there are two men, 
one outside the door, one within. The first will 
Open the door, and with a smile and bow say, 
“the next usher will show you to your seat, 
please.” The next man greets the patron vith 
“seats are this way, please.” The patron fol- 
lows to 4 row of seats. Whereupon the usher 
faces the patron or patrons and indicates 
“Third and fourth seats are in this row, please.” 
He does not leave the patrons until they en- 
ter the row. ‘Then be leaves them there and 
returns to his post, 


ANAGER JONES defined the usher service 
as “somelging that has a thought, a definite 
thing in view” To give the patron a service af 


Bem Katz, president of Publix, a gen: 
man whose pheo success in ¢ 
theatrical business inspires. budding ush 
@rs and other y paste f the organiza 
tion to on. 


> ay! HAVE been wet «! 
palace, at the doors 


mena. 


emulat 


the front of the cinema 
m the foyers and in 


Ghe sisies by refined. resplendent, gilded un 
formed yours men. Who greet you “as & gues 
Would be treated to your own me w 
accept” toriead ake your tickets. W 
@how and bow you to your seats w © grap 


gmancer of ab almost forgotien age of chivalry 
Young mension +! who give you the impres 
@ioe that you have conferred « bigh favor on 
@hem, their bouse and profession general by 
Jour presence. Ushers, to call them by ¢ 
@emmon though correct epough designation 
Did you over stop to wonder bow they got 
That way, these ushers, smart, alert, good look 


fmm. pleasant. to fine immaculate uniforms, in 
White gloves. tbelr hair slicked back, their shoes 


“Seats are in Aisle 3, please.” 


“As manager, he went on, “I would like to once refined and unobjectionable. The ideal 
de on the floor to meet indfvidually each patron, usher is one not overly po or stitt, but one 
and as I cannot do that the ushers are my en- who meets the patron with a smile, escorts 


i 


pureertec 

gi and ushers st bis theater in particular would 
moake an int ory. So with the 
‘Sesistance of Mr 


. 

| 

a 
z 


g 
3 
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‘ 


. 


Hi 


tf 
gk 


g 
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‘ARRY MARX « young Virginie 4wen' from 
the thesirical Dusiness ito the army at 
the world war. He came out 


& majors rank and 


ieee 
i 
5i8: 
He 


E 
3 


if 


out « system AB employes 
pniform, gave the seme answers 
e questions brief, to the point, mean 
ope thing. and at the same Ume po te 
He also wrote a manual for train 
ter employ™s, the manual siready re 


to herein 
fib the organization of the Publix theaters 


ew military plan for ushering and other 
was adopted im all the houses of the 
and ie still tn use by them. including 
Paramount, While the identical plan 
of training 4re uaed in all, each 
ite own selecting and training of 


Jones explained bow they are 


treinioy 
° mon who are bigh 
and 


: 
* 


bES 
tf 


2 


ie 


L 


en 


an aisle, Walk ree 
run, they are told. 


up or down 
, but don't 


= 
l 


ecessary noises. NevetT at 


unn 
tion of a patron 
clearing throat or s08p 
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“Thank you, str.” 


#8 
= 
ut g 
ir 


! 


they get thal way ts what “19. 


Paramount theater here 


We Go that as we bave found that at that 
they can be trained and developed inte our 


bow 
Gis sory is all adovt age oh 
L. Elewits ware ? 

Tat a Ag bess %, Paramoun When the young men apply tor positions 
lice’ exceoes toto this office and, with the Qhey are lined — es are Se ont 
ensue! frank nner publicity persons inspects them. e walks down nd 
my ab es pelocts those who have & nest and gentiemsnly 


appearance Slouches ang tough exgs never 
bare a chance 

The supervisor of service, the bead usher 
to put i more plainly, then talks with the can 
didates who have run the first gauntlet He 
finds out the extent of their education, if they 
Hve in Omaba, sbout their parents and where 
they have been employed before. 


HAVE « way of asking & man what 
him think he would like the the 
explained Manager Jones. Natur 
+ be thinks be. would. ike it de 
shariqg for personal advancemént 
it offere for service: be is 


“Le 

makes 
ater business. 
ally if be ss 
cause of bis ¢ 


aspects of the calling be 
the hard work, 
side is even 


does serve to 
only those with “guts 


Bot “evts,” impor 
more it.gortent (han A 
“gir?” instead of “huh? and “yes, sir” ape “no. 
sir" rather than “yead and “naw,” and his Ens 


tor geperaljy stamp bi as & 
gentieman he is almost good as elected 
Indeed the princtpal test aside from the po® 
session of “guts,” is politeness, home training, 
good breeding and whether be will be a credit 
to the uniform. Having proved ail these quali 
thes to the satisfaction of the supervisor of serv 
ice, be is matriculated, and enters “pon bis 
r f training. 
onrhe paar jasts one week. Not merely is it 
free, no tuition charged; but he is paid for go 
ing to school. That ts, be js paid if he sticks 
the week ont and makes good. If he doesn't he 
gets nothing, all this being explained to him 
along with the other onerous features of the 


ice. 
ager this week of traiming the jdeals of 
the Publix organization are jnatilied into 4 
minds of .the students. Also ft is expan’ 
who is at the head of it, the same being non 
other than Mr. Sam Kats, They are told how 
Sam Kats, & poor immigrant boy, rose in a it 
tle mere. than 20 years from the job of pounding 
@-piaso in & tive cent movie bduse to president 


lish and his beha 


OMABA WORLD-HERALD—SUBDAY, MAGAZINE 


ahd “no, sir.” “yes. 


Say “yes, sir” “ 
a3 » “thank you, sit” 


ma'am” and “Do. ma'am 
"thank you, 

asked tor your opinion of & show 
“the comments are very favorable, 
you will enjoy it Keep 
your hands off patrons, You sre warned 


not to carry 
particularly gitls. 

ln 
tate long 
questioner and re! 
Jends an alr of refin 


enough to 
ply in @ direct manner, It 


ement to the service. 
De not “shsh” any one. Speak to a dit 
turber quietty and politely, “Pardon me, sir 
Please be Quiet during the performance, 
thank you” If your requests sre unheeded 
eall your superior te your attention ts called 


voys. Through their actions on the floor the 
attitude of the organization is pictured by the 
patrons.” 

During training te candidete is instructed 
as to tone of voice, enunciation, carriage and 
action. In the words of the nfanuai he is im- 
pressed with the importance of “refinement. 
manliness and an optimistic attitude” He 
learns “Your uniform serves to identify you 
and to add to the atmosphere ef our theater.” 


“Accepting” a ticket. 


of 2 great chain of nearly a thousand talking 
cinema palaces. They learn, too, how other 
executives rose to eminende and large salaries. 

As Napoleon said, every common soldier in 
his armies carried @ marshal's bston in hit 
koapsack, so the instructor informs every em 
bryo usher that it reste with him whether or 
not he will in time fill the shoes of the tremen 


dous Mr. 3am Kats or other high mucky mucks A word about this uniform. It is always 
He learns that it is an organization where young the same, though fn summer and winter it 
men rise to the top, that Sam Katz is only 36 varies in weight for comfort. Picture a dark 
The candidate is also impressed with the cir  Dlue coat, cut short, with wide lapels. Brass 
cumstance that every day head ushers.and as buttons down the side. Stiff shirt, wing collar, 
sistant head- ushers, managers and assistan Diue bow tie, blue trousers, creased like a ra- 
managers bave risen from the ranks.of ushers zor’s edge, a blue of lighter shade than the coat 
Black hose and shoes. Shoes shined to mirror 

ERE IS a paragraph from the manual-to sti brightness. White gloves. The uniform. says 


only be immaculate, Dut 


growa old, 
ditions. Duo to these facts those 


themselves In the most obscure Positions may 
by diligent sttention to the duties Required of 
them lift themselves to positions of greater 
trust and respopsibility, not @one in their pre 
ent environment, but in other similar activities 
im other sections of the country. There is Iit- 
tle risk of any one remaining in an obscure po 
sition carrying on routine duties if he will pre 
re to quaiffy bimself for greater responsi 


bilities. 

Take Publicity Director Stewits for example. 
Less than four months ago he entered the lo 
ca) training school. Now, at 24, he is the young- 
eat publicity man in all the 900 Publix theaters. 
On finishing the course he was mace super 
visor af service here, and after a period as as- 
sistant manager of the Broadway theater at 
Council Binffs was elevated to bis present po 
silion. 

You have read that Manager Jones started 
as an usher. That was in the Orpheum theater 
in Topeka. Bélmg an usher wasn't all he did, 
however. He helped in the property depart- 
ment, ran errands, was indeed jack of all trades. 
When the war came he entered the army, fought 
overseas and emerged. as master hospital ser: 
Returning to \the theater Dusinegs he 


qT EET sre duiltnd tu corvect posture and ors 
cedure. When on duty they must stand 
erect. with arms hanging naturally at the sides 
or clasped behind the back. Standing with 
arms folded across the chest gives a very cold 
and> unappreachable appearance. Of course, 
yawning and stretching are torbdidden. 

The usher learns that his primary function 
is to seat persons properly. To sive thé patron 
courtesy plus style. 

After baving acted with success’ in escorting 
theater executives to their seats the usher be 
gins on his career of envoy from the manager to 
the public. 

Duties of the different ushers vary naturally 
One sta outside the door to see that patrons 
are kept. line at the box Office. He must 
preserve order without a0y suggestion of of- 
ficloustiess. The ticket doorman is expected to 
“accept” rather than take tickets. “This is one 
of the refinements of the service io our patrons, 


geant, < : reads the manual, “which fs very much appre- 
Eiri Sen copa ate, es oe eee ten eee 
managing you, sir” or “thank you, ma’am" must accom: 


Antonio he came.to Omaha about seven months 
ago to take charge of the Paramount theater. 
Glen McDaniel is assistant manager here and 
Dale Moorhead 


pany the “acceptance’ though when very busy 
the doorman can express this attitude by a bow 
letting the glance include the patron as well a: 
the ticket. 

“It is a tremendous influence In building up 
good will if you are able to recognize our regu- 
Jar weekly patrons,’ the instructions read 

In the inner lobby is a floor director. If 
there is room on the main floor he will say 


patrons on the floor that 
able to handle a theater as manager, Says Man- 


ager Jones. 


to ab annoyance. such as & shelling of pea 


nvts or continual rusting of papers, bags cles. 


a cag scr WIRE GREG SR RS 
“Seats Are This Way, Please” 


tions, proceed the same in al! like contingem 


When on duty an usher must open doors for 
employes 3s Well as patrons. Friends, acquaint 


bim to a seat in s quiet and ubobstrusive mas 
ner: in a word, one who treats a patron “as s 
guest would be treated in your own home,” who 
gives him the best instead of'the worst seats. 
That this courtesy is appreciated is apparent 
from a paragraph in the service manual, “Many 
ef our older ushers measure the success of 
their service by the number of “thank yous” 
which their patrons express just as they are 
being seated.” 

“Be bright, cheerful and pleassnt” is an oft 
repeated rule. There should be a smile for ail, 
but not too ardent a smile for the ladies. Flirt 
ingx"by eyes, by conversation or by actions” is 
forbidden on pain of dismissal. Naturally good- 
looking, ambitious young mex of military bear- 
$ug cannot failtc have a lure for the opposite 
sex, but they must always remember they are 
gentlemen and ushers. The WJirtatious conduct 
specifically banned includes “the practice ez 
preased in the slangily-put phrase ‘looking tiem 
over.” The usher outside must never stare at 
or watch ladies entering or passing the theater. 


pane are not accepted as ushers. They 
don't make as good ushers as men, dont 
stand the strain, said Manager Jones. Anyway, 
who ever heard of a female Sam Katz? There is 
nothing to the theory’ that men ushers are 
chosen because the majority of theater patrons 
are women, explained Jones. Ushers are net 
an attraction, not part of the show, but are 
provided merely for service. 

As you might guess chewing ‘gum or using 
tobacco on duty is a Yrulgarity not permitted. 
Taking of tips is forbidden. All tips must be 
politely but irmly declined with “No thank you, 
Publix service.” if money is forced on thers 
it must be given back. In the case of footmen, 
when 2 «ratuity is thrown te them from 3& 
automobile as the giver drives away, it must be 
turned over:to the management after every ef- 
fort has been made to return it. 

Ushers, as all other emptoyes, are instructed 
not only to assist but to anticipate the wants of 
patrons in every way by heiping elderly people 
oa with their wraps, picking up articles, check- 
ing bundles and babies. They must be “especial 
ly ‘courteous to fadies with small children.” 

The duties of an usher do not consist entire 
ly of acting as envoy of the management to the 
public. He is supposed to watch the show, to 
point out anything amiss or lacking, and to re 
port; in short. to act as critic. He is not te 
watch the show while on duty, however. Then 
he must be serving patrons or standing motion. 
less at attention without gazmg at the screen. 
He sees the “show” at preview performances or 
before he goes on actual duty 

Ushers are cautioned mot to annoy patrons 
by careless use of flashlights, which are te de 
so handled that the light is upon the floor. They 

(Continued om Page 11) 


Contitued from 
Page, 3 


Like usbers, cashiers must always polis 
and courteous. They hare an teamed ae 
add refinement to their work by the “ 
ance” of money rather than by the mere taking 


or parcels, approach the offender politely : 
payer bee Shs 4 vale tee sarees phe omen Ang gabe conhroarngy mag Regen of it aie 
ie ad Reggrerdgt oy ‘Thank ed as patrons are. Conduct of employes enjoy SS 
ec tpobe Do not wait for a reply. ing entertainments should be above reproach. 
Other problems such as crying Qables, pet- ILE this article deals with ushers mainly, 
ting morons or degenerates, intoxt- a Word about cashiers, in which position 
cated persons must be handled in the same care young Women are employed. Cashiers, says the 
ful manner. the manual explaina, Frequently manual, mugt pot go to extremes in hairdress 
a drunken person may de induced to leave by or use to excess or wear flashy 
telling him there is a friend in the lobby who jewe}ry. must have neat, trim, refined 
ia asking for him. An Geher mast oe ee appearance. of gum, candy or food 
with  patrop, not even in refusing a tip. “is neither nor allowed.” - 
ts to give the same arswer to the same quew 
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“The fundamental principles of advertising and publicity are as difficult to practice and as 
proper execution as are the principles of law 6r medicine. There is nothing in modern life exce; 
to equal advertising and publicity as a field in which to demonstrate the truth of the saying that 
isa dangerous thing.” A. M. BOTSFORD, General Director of Advertising and Publicity. 


“Leave no stone unturned to give Publix the 
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A DANGEROUS THING! 


Speaking of energetic persons who might be tempted by 
ambition or vanity to meddle with things of which they have 
limited knowledge, A. M. Botsford, head of Publix Department 
of Advertising and Publicity, quite properly calls attention to 
the saying that “a little knowledge is a dangerous thing.” 

At an Executive Cabinet meeting, he recently classified the 
art of public appeal (known as advertising, publicity, ex- 
ploitation, merchandising, press-agenting or under countless 
other designations) as fairly comparable to medicine or law. 


’ The average of success for meddlers in law and medicine is 
as negligible as it is in advertising. Today the world moves 
on the oil-cushion of public appeal known as advertising and 
promotion. A thousand different worthy enterprises would fal¥ 
by the wayside, despite inherent merit, without properly made 
public appeal. 


Those who have devoted many years of study and practice | 
to it know how difficult it is to make-successful appeal. Only | 
the clamorous and blundering novice attempts it lightly. The 
billions of dollars of wasted advertising opportunity and money, 
prove this every year, just as the courts or hospitals would prove | 
the case against the legal or medical tyro if the statutes did not 
already wisely eliminate him. 

PUBLIX OPINION, at the source of industrial informa- 
tion, and receiving, as it does, countless examples of theat- 
rical advertising in relation to box-office statements, dis- 
cerns one glaring fact in support of Mr. Botsford’s remarks. 


That fact is, unfortunately, that we are constantly re- 

. peating costly errors in public appeal that the ex 

of our able staff of advertising counsel and experts long 
ago knew to be fallacious. 


This repetition of error, is chargeable only to what Mr 
Botsford points out as the conflict of “ideas” between those in 
authority. 


The bare facts are that successful public appeal is made in 
the following order: 


(1) Thorough compilation of every possible bit of in- 
formation relating to the subject. 
(2) Skillfully presenting it in a manner that will be; 

(a) Convincing and Attention Compelling; (b) able to im- 

mediately create a desire to comply with the appeal. 

It looks simple. But, as any experienced person knows, 
each of those three general divisions, must again be subdivided 
into countless other general practices that have been proved in 
principle by the experience of many persons and many years. 


Your tyro blunderingly waves all this aside. Because he 
can dictate a business letter, he considers himself an able writer 
to the public. Because he can sell insurance or collar buttons, 
he assumes that familiar collar-button principles will serve. 
They won't, but he won't know it until he has covered himself 
and the innocent business dependents he has bass-voiced, with 
the debris of his failure. 


An advertising expert is not a wizard of business, but he 
becomes so, if he learns business and applies his specialized 
skill to it. Similarly, your executive may also learn the art of 
public appeal only by the respectful concentration that its 
study and practice demands. PUBLIX OPINION urgently 
recommends that such study be made, and the it tion is 
emphatically endorsed by Mr. Botsford and Mr. ae 3% 


ence . 
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BULLETIN No. 21 

Equalizing volume with disc is 
comparatively simple. If both (or! 
all) disc reproducers are in good 
condition, volume should be equal. | 
In the rare event that changing a} 
defective reproducer does not) 
equalize volume, a thoro check- 
up which projectionists are not ex-| 
pected to be able to make, is the 
only recourse. 

Movietone gives much more) 
trouble in this respect. Discolor-| 
ation or decreased emission of the’ 
exciting lamp, decreased emission 
of the photo-electric cell or movie- 
tone amplifier tubes, cut down vol- 
ume. It is not to be expected that 
tubes, exciting lamps and P. E. C.s! 
of both (or three) machines will 
always be in exactly the same con- 
dition. To allow for this, the film 
attenuators are provided. These 
are simple resistance pads, design- 
ed to cut down the output of all 
machines to about the level of disc 
reproduction, and also, to equalize 
the movietone. 

With the universal base the at- 
tenuators are located on the pro- 
jector, in the amplifier compart- 
ment. In older installations they 
will be found on the main rack 

Attenuators should never be 
used to compensate for seriously 
defective tubes, photoelectric cells. 
or exciting lamps. The defective 
equipment should be replaced 
They may be used, however, where 
moderate differences in volume 
exist, not due to any seriously de- 
fective part. 

A weekly adjustment of atten- 
uation, when it seems to be called 
for, should be ample. If machines 
get out of approximate equaliza- 
tion more often than once a week. 
it is probable that some major 
trouble exists, which needs more 
careful treatment. 


WHO WILL SELL 
THIS FEATURE 
HUNCH? 


: 

One of the things PUBLIX. 
OPINION would like to re-prtnt. 
would be an “INQUIRING RE- 
PORTER” column or “ONE-MIN-| 
UTE MOVIE REVIEW BY READ-| 
ERS’’ which some clever advertis-. 
ing director might be able to sell 
to a hewspaper. A cameraman’ 
stationed in the lobby of the thea-| 
tre on an opening matinee could 
shoot a dozen pictures of local) 
people, who would give a one-| 


minute movie-review of the thines| y 


they liked best on your program. 
It is a good feature for the news. 
paper, because it would give a sen- 
sible chance to print, regularly, a 


wide assortment 6f local pictures | | 


on a non-contrOversial subject, and 
would therefore have wide reader. 


interest. ° |: 


AT YOUR NEW YOR 


FILE THIS! IT WILL HELP 
Watch Publix Opinion: for this sorviaad 


Record 
No. 


Evangeline reels (8) 
The Valiant—6 reels (AT).... 
Charming Sinners — 8 reels 
(AT) 7 
Behind That Curtain—10 reels 
(AT) 
Dangerous Curves - 
(AT) 
Girl in 
(PT) 
Man and The 
(PT) 
The Black Watch — 19 
(AT) 
S—SOUND 
AT—ALL-TALKING 
PT—PART-TALKING 


LENGTH OF TALKING | 


PARAMOUNT 


Charming Sinners (Trailer) 
Dangerous Curves (Trailer) ..6.3 
Dr. F. Manchu (Tratler) 

Ladies Choice ae 

A Hint to Brides (Christie) 


Moment—8 


Ed & Lou Mille 
Madame @ 2.666 csess ere 
Berth Marke see 
EDUCATIONAL 
Girl Crazy (Sennett) 
Jazz Mamas (Colored) 
Prince Gabby 
The Crazy Nat 
IMPRRIAL 


Lew Hearn-—100@ American .., 
Martin & Harcourt—At The 
James B. Carson—Could I 

Mr. Conn & Mr 


COLUMBIA 


Parlor Pest (Boyce Combe) 
Scréen Snapshots No 


Length of Synchronous @& 
PARAMOUNT 


EDUCATIONAL 
Moving Movie House (Hodge Pe 
f KOLORTONE PT 
Wanderin's (Cartoon) ae’ 


Length of Non-S 


tie tebe een 


Review No, 25 
Review No. 26 
Review No. 27 
Footwork (Sportlight) 


Her Gift Night 
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Dangerous Curves 
Dr. Fu Manchu 


Thunderbolt 
BROOKLYN-P 


Thunderbolt i 
CRITERION ( 


Four Feathers 
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